
The BIG 
i.d.e.a.



“Make the Museum World 
Class”

• Maximize public program space as the 
museum continues to grow

• Develop highly interactive spaces with new 
and unique programming

• Spotlight building architecture
• Update systems functionality and address 

deferred maintenance items
• Phase timeline with practical budget plan
• Use community feedback to determine 

need and program opportunities
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FeedbackCommunity Feedback

Thousands of 
community 

members have 
provided 

feedback on the 
future of the 

i.d.e.a Museum
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Museum Participation Growth

• FY22/23 up 57% compared to FY21/22
• FY23/24 currently up 36% compared to FY22/23
• On track to serve up to 120,000 children and 

their families this year
• Membership sales up 30% with approximately 2,000 

households in our community holding memberships
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Community Support
• $2,500,000 Capital Campaign

• Naming Rights or recognition 
opportunities ranging $500-
$1,000,000

• Meta has agreed to a contribution of 
$300,000
• $250,000 - naming rights within the 

i.d.e.a. Museum for “idea Lab by 
Meta” 

• $50,000 will be used to expand 
access and programming for 
underserved families in Mesa.
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idea lab by Meta
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Front Entrance
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Any Questions?
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Phasing Plan - Interior

Once completed, 
we will nearly 

double the 
program space 
by repurposing 
underutilized 

space.
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